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First Orion, TNS, and TransUnion Partnership
Standardized Enterprise Vetting and End-to-End Authentication Across the Branded Calling Ecosystem

Reach Scale Trusted Secure

• Includes coverage 

across the 4 major 

wireless carriers

Est. by end of 2025 • End-to-End call 

authentication across 

the major mobile 

networks, enhancing 

call security with 

spoofing prevention 

and rich call content

1Source: Numbers calculated from start of partnership in 2022

branded calls delivered1

10 billion +

40 million +
treated calls1

12,000+

active brands, including 

Fortune 500 brands

2.5 Million + 

Telephone Numbers under 

management
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Is the phone 

channel still 

relevant?

86% of enterprise said 

the phone channel is the 

most important outbound 

contact channel.

Source: The State Of Outbound Communications In 2025, a commissioned study conducted by Forrester Consulting on behalf of 

TransUnion, February 2025

Phone channel remains critical to the customer experience
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"Which channels do you use to deliver outbound communications to 

address the following situations?" 

75%

75%

72%

68%

62%

61%

70%

58%

42%

62%

53%

18%

Voice

Chat

Social Channel

Email

OOT Messaging Apps

SMS

Resolve Urgent Customer Service Issues Discuss Something Personal
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"What have been 

the consequences 

of call spoofing to 

your business?"
Decreased 

effectiveness of 

communication 

campaigns

65%

Erosion of customer 

trust

72%

Increased customer 

service tickets

81%
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Panel 

Discussion
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